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Ointario town updates infrastrecture
in hopes of attracting new residents
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e has a big aperture,
o very faint objectss but
gkt abjects that are very
=ays Gary Sanders, Project
pr for THT, “This means Yhat
stucly the oldest objects be-
e the universe is expanding and
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 can lock back In time and see the
farthest reaches of the universs. All
of that iz helped by the big diameter
of the telescope.”
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Stretcning
the Limifs

Studio with a focus in hospitality design brings passion
for art and themes 1o two Pacific Northwest hotels

PRESIDENT

Ancdiea Shaalian

Dawson Design
Associates LOCATION

Seatthe, Washington
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For some travelers, a hotel is menely a place 10 park their bags and
get some sleep, but for Dawson Design Associates, it a dhance to
craate 8 great impression and Lsting memories bar QuiEsts Taig ot thg
artistic studio’s recent projects in the Pacific Morthwest stretch the

boundaries of what hotel design can do for a better trave| esperience

Uawson ook on the rededigns of the Hotel Vintage Farck in Seattle
and the Hotel Vintage Plaza in Portland, both Kimpton hotel prop
artigs. With each project, the firm takes an irnovative approach
to hotel daskgn that QoS !}r':,':md 5.-"'.n|:,. pl:k.nr_, ot furniture and

wallpaper.

“Chenis come to ws based on the market, architecture and culture,”
says hndrea Sheehan, President. “We are hired 1w capiure & cerain
rate and a certain guest. Rather than pulling in “cool’ things, we're
pulling in things that will bring particular guests to the hotel. t's
more like product design for 8 certain market. We create a narative
to position the product in the market and tags it to the press. We

create a branded product.”

MAKING THE INSIDE FIT THE OUTSIDE

When Sheehan first visited the Hotel Vintage Park in Seatths, she
was struck by the disconnect between its interior design and its
1..:r|l.1|.l'=r_‘||l-l:;=» The wobel, 8 reacvated apariment I:-..:ll:-l-g_ WAl
krcwwn far its s1rong connection o the local wine industry, but the

lobby gecor was more Ralian Renaissance than anything else

"I juse didn't fin. We aren't in haly, we're in Seattle,” Sheehan says.
"We needed to energize and activate the space by lnking the lobby
to thie bar. The hotel was abvays a wing hotel. It has a long=term

redationship with all of the wop vineyards in the Normbwest and it has

a huge following, We didn’t want to touch that theme

Instaad, Sheehan and her team of desgners ployed up the wine

connection in ther design work, but kept ther approach more




contemporary. Ownership agread, and the de-
ceson was to re-brand and re-name the hoted:
The Vintaga Seattlo.

“We wanted it to have both an educational and
integrated expariance that ties into the local
vinayards and wingries,” Shaghan says “We
made an nteractive kabby with a srmall plate and
wing tasting envircnment that was a CONTEMpo-
rary :piﬂ on @ wing cellan We daﬁrgﬂrd and ine
tegrated the architectural sculpture in the lobby
that was implemented by & local artist and 5 a
contemporary lnser cut sieel mierpretation of
a grape arbor. it dramatically ties the gpace fo-
gather and makes & feel very intimate and social,®

Dawson Design Associates ako took this ag-
proach to The Vintage Seattle’s 125 rooms,
which were shready each named after a differ-
orit local winary, but had no aesthetic connee-
tion o wine, Usmg wine cork surfaces. wine
barrel furniture, maps of local vineyards, fa-
mous quotes about wine and wine-thamed art,
the tem delivered a level of cohesion the hotel
and its guests hadn't experienced belore.

The redesigned Hotel Vintage Plaza in Partland
hat a similar conngction to Ciregon winagtias, but
also reflacts it urban chic locaton downtown,
just & couple blocks from the cuburally rich Pearl
District. Dawson described the multimillion-
collar redesign as having an “edgy, casual and
gritty feel,” which comes from distressed floar
planking and bike racks in the lobby,

With each of these hotels, Dawson Design
brought a high standard of what it wanted to
accomglish,

*The hotel needs to be compelling n both its
look and attitude in order to drew guests,”
Shaahan says. “It needs 1o tie in emotionaly
1o their paycholagical profile and evake a re-
sponse.  The goal is 10 create an experience
so that when thay walk in, they say "Wow, this
captures me s both an interactve and a vir-
sl exporience, a& if they are stapping mto &
fantasy or a sense of déjd vu, We provoke in a
way that's fun and challenging. buiding con-
wrast and wension.”

EXPANDING HORIZOMS

Sheahan ackrowiedges thar walking the bne be-
twesn gimmick and theme is something Dawsan
Design Associates must be cognizant of during
most kol desgn projects. However, for some
projects, grmmicks sren't necessanty a bad thing.

“There are times when we want 1o be gimmicky

or kitschy,” Sheshen says. “Right now, we'ne
daing mmnﬂ'ling in San Francieco on Fishar-
man’s Wharf that might fall into that category.
Far the young [information technalagy] set, it's
like an IT Disney World. But to do it in a so.
phisticated, fashion-forward way, we go to art.
Artizts usually have their finger on the pulse of
the city, 50 we incarporate whiat local artists are
dning. However, it's a Iittle more edited so it
doesn’t seem contrived,”

Dawson Design Associates is bringing  this
spirit acrogs the Atlantic Qcean with its naw
London office, as well. As the firm moves for-
ward, Sheehan says it will continee to focus on
having rrmltipln design pmpq:limfm UG
projocts

“There's valug in having concep designers fram

China, Warsaw, Scotland and Yenezuela, and
having their pespective |4 interesting,” Shee-
han says, "It gives us an intemational kook and
ferl, We're like chameleons and we value the
diversity and wersatility, of having a group of
internatianal chameleons,” B

JULIE COVLE ART ASSCCIATES
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Julie Coyle
Art Assoclates

speciaizing in custom artwork for hospitality
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